MARXISM
AND

THE PHILOSOPHY OF LANGUAGE

V. N. Vologinov

Translated by
LADISLAY MATHKA and 1.R.TITUNIK

Harvard University Press
Cambridge, Massachusetts
London, England



CHAPTER1

The Study of Ideologies
and Philosophy of Language

The problem of the ideological sign. The ideological sign and
consciousness. The word as an ideclogical sign par excellence.

The ideological neutrality of the word. The capacity of the

word to be an inner sign, Summary.

Problems of the phifosophy of language have in recent times acquired excep-
tional pertinence and importance for Marxism. Qver a wide range of the most
vital sectors in its scientific advance, the Marxist method bears directly upon
these problems and cannot continue to move ahead productively without special
provision for their investigation and solution,

First and foremost, the very foundations of a Marxist theory of ideologies—
the bases for the studies of scientific knowledge, literature, religion, ethics, and
so forth—are closely bound up with problems of the philasephy of language.

Any ideological_prs i only itself a part of a reality {natural or socia),
- just as is any physical body, any instrument of production, or any product for
consumption, it also, in contradistinction to these other phenornerlqi_r_eilfgtj and
refracts another reality outside itself. Ever thing ideological possesses meaning:
it represents, depicts, o;-;tm.iometh?ng lying outside itself. In other WZde,
itis asign. Without signs there is no ideology. A physical body equals itself, so -
to speak; it does not signify anything but wholly coincides with its particular, -
given nature. In this case there is no question of ideology.

However, any physical body may be perceived as an image; for instance, the
image of natural inertia and necessity embodied in that particular thing. Any
such artistic-symbolic image to which a particular physical object gives rise is
already an ideological product. The physical object is converted into a sign. With-
out ceasing to be a part of material reality, such an object, to some degree, re-
flects and refracts another reality.
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10 Philosophy of Language [Part 1

The same is true of any instrument of production, A tool by itself is devoid
of any special meaning; it commands only some designated function—to serve
this or that purpose in production. The tool serves that purpose as the particular,
given thing that it is, without reflecting or standing for anything else. However,
a tool also may be converted into an ideological sign. Such, for instance, is the
hammer and sickle insignia of the Soviet Union. In this case, hammer and sickle
possess a purely ideclogical meaning. Additionally, any instrument of preduction
rmay be ideologically decorated, Tools used by prehistoric man are covered with
pictures or designs—that is, with signs, So treated, a tool still does not, of course,
itseif become a sign,

It is further possible to enhance a tool artistically, and in such a way that its
artistic shapeliness harmonizes with the purpose it is meant to serve in produc-
tion, In this case, something like maximal approximation, almost a coalescence,
of sign and tool comes about. But even here we still detect a distinct conceptual
dividing line: the tool, as such, does not become a sign; the sign, as such, does
not become an instrument of production.

Any consumer good can likewise be made an ideclogical sign. For instance,
bread and wine become religious symbols in the Christian sacrament of commu-
nion. But the consumer good, as such, is not at all a sign. Consumer goods, just
as tools, may be combined with ideological signs, but the distinct conceptual
dividing line between them is not erased by the combination. Bread is made in
some particular shape; this shape is not warranted solely by the bread’s function
as a consumer good; it also has a certain, if primitive, value as an ideological sign
(e.g., bread in the shape of a figure eight (krendel) or a rosette).

Thus, side by side with the natural phenomena, with the equipment of tech-
nology, and with articles for consumption, there exists a special world—the
world of signs,

Signs also are particular, material things; and, as we have seen, any item of
nature, technology, or consumption can become a sign, acquiring in the process
a meaning that goes beyond its given particularity. A sign does not sim ply exist
as a part of a reality—it reflects and refracts another reality. Therefore, it may
distort that reality or be true to it, or may perceive it from a special point of
view, and so forth. Every sign is subject to the criteria of ideological evaluation
{i.e., whether it is true, false, correct, fair, good, etc.). The domain of ideology
coincides with the domain of signs. They equate with one another. Wherever a
sign is present, ideology is present, too. Everything ideologicaf possesses semiotic -
vaiue.

Within the domain of signs—i.e., within the ideologica! sphere—profound dif-
ferences exist: it is, after all, the domain of the artistic image, the religious sym-
bol, the scientific formula, and the judicial ruling, etc. Each field of ideological
creativity has its own kind of orientation toward reality and each refracts reality
in its own way. Each field commands its own special function within the unity
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of social life, But it is their semiotic character that places oll ideological phenom-
ena under the same general definition.
Every | |deoiog|cal sign is not only a reflection, a shadow, of reality, but is also

itself a materlal segment of that very reality. Every phenomenon functioning as
an |deolog|cat sign has some kind of material emboalment whether in sound,
physical’ mass color, movements of the body, or the like. In this sense, the
reality of the sign is fully oblectwe and lends itself to a unitary, monistic, objec-
tive methad of study. A sign is a phenomenon of the external world, Both the
sign itself and all the effects it produces (all those actions, reactions, and new
signs it elicits in the surrounding social milieu) occur in outer experience.

This is a point of extreme importance. Yet, elementary and self-evident as it
may seem, the study of ideologies has still not drawn all the conclusions that
follow from it.

The idealistic philosophy of culture and psychologistic cultural studies locate
ideology in the consciousness.’ Ideology, they assert, is a fact of consciousness;
the external body of the sign is merely a coating, merely a technical means for
the realization of the inner effect, which is understanding.

Idealism and psychologism alike overlook the fact that understanding itself

* —_ 2T P— e i e
can come about only wnhrp some kind of/{emmtlc matenaﬂe g£., inner speech)

that sign bears upon sign, that consciousness itself can arise and become a v}éb!e
fact only in the material embodiment of srgns The understanding of a sign is,

after ;{il_ an act of reference between the sign apprehended and other, already
known signs; in other words, understanding is a response to a sign with signs.

And this chain of ideological creativity and understanding, moving from sign to
sign and then to a new sign, is perfectly consistent and continuous: from one

link of a semictic nature {hence, also of a material nature} we proceed uninter-
ruptedly to another link of exactly the same nature, And nowhere is there a break
in the chain, nowhere does the chain plunge into inner being, nonmaterial in na-
ture and unembodied in signs.

This ideological chain stretches from individual consciousness to individual

procgss of in |nteraction between one |nd|V|duaI consmusngs_s. and a another And

the individual consciousness itself is filled with signs, Consciousness becomes
consciousness only once it has been filled with ideological (semiotic) content,
consequently, only in the process of social interaction.

1. It should be noted that a change of outlook in this regard can be detected in modern
nea-Kantianism. We have in mind the latest book by Ernst Cassirer, Phifosophie der sym-
bofischen Formen, Yol. 1, 1923. While remaining on the grounds of consciousness, Cassirer
considers its dominant trait to be representation. Each element of consciousness represents
something, bears a symboiic function. The whole exists in its parts, but a part is comprehen-
sible anly in the whale, According to Cassirer, an idea is just as sensory as matter; the sen-
soriness involved, however, is that of the symbolic sign, it is representative sensoriness,
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Despite the deep methodological differences between them, the idealistic
philosophy of cuiture and psychologistic cultural studies both commit the same
fundamental error. By localizing ideology in the consciousness, they transform
the study of ideclogies into a study of consciousness and its laws: it makes no
difference whether this is done in transcendental or in empirical-psychological
terms, This error is respansible not only for methodological confusion regarding
the interrelation of disparate fields of knowiedge, but for a radical distortion of
the very reality under study as well. Ideological creativity—a material and social
fact—is forced into the framework of the individual consciousness. The individual
consciousness, for its part, is deprived of any support in reality. [t becomes either
all or nothing.

For idealism it has become all: its locus is somewhere abave existence and it
determines the latter, In actual fact, however, this sovereign of the universe is
merely the hypostatization in idealism of an abstract bond among the most gen-
eral forms and categories of ideological creativity.

For psychological positivism, on the contrary, consciousness amounts to
nothing: it is just a conglomeration of fortuitous, psychophysiclogical reactions
which, by some miracle, results in meaningful and unified ideological creativity,

The objective social regulatedness of ideological creativity, once misconstrued
as a conformity with laws of the individual consciousness, must inevitably for-
feit its real place in existence and depart either up into the superexistential empy-
rean of transcendentalism or down into the presocial recesses of the psychophys-
ical, blological organism,

However, the ideclogical, as such, cannot possibly be explained in terms of
either of these superhuman or subhuman, animalian, roots. |ts real pface in ex-
istence is in the special, social material of signs created by man. Its specificity
consists precisely in its being located between organized individuals, in its being
the medium of their communication

be orgamzed soclally, that they compose a group (a social un|t) only 1 then can’
the medlum of signs take shape between them. The individual consciousness not
only cannot be used to explain anything, but, on the contrary, is itself in need
of explanation from the vantage point of the social, ideological medium,

The individual consciousness is a socfel-ideological fact. Not until this point
is recognized with due provision for all the consequences that follow from it will
it be possible ta construct either an objective psychology or an objective study of
ideologies.

2. Society, of course, is also 2 part of nature, but a part that is qualitatively separate and
distinct and possesses its own specific systems of laws,
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It is precisely the problem of consciousness that has created the major diffi-
culties and generated the formidable confusion encountered in all issues asso-
ciated with psychology and the study of ideologies alike. By and large, conscious-
ness has become the asyfum ignorantiae tor all philosophical constructs. It has
been made the place where all unresolved problems, ail objectively irreducible
residues are stored away. Instead of trying to find an objective definition of con-
sciousness, thinkers have begun using it as a means for rendering all hard and fast
objective definitions subjective and fluid.

The only possible objective definition of consciousness is a sociological one.
Consciousness cannot be derived directly from nature, as has been and still is
being attempted lly naive mechanistic materialism and contemporary objective
ps_gchology {of the biological, behavioristic, and reflexological varieties). Ideology
cannot be derived from consciousness, as is the practice of idealism and psychol-
ogistic positivism, Consciousness takes shape and being in the material of signs

created by an organized group in the process of its social intercourse. The in-

dw:duai_e_q_rl__sg)usness is nurtured on signs; it derives its growth from them; it
reflects their Iojlc and laws. The logic of consciousness is the logic of ideological
communication, of the semiotic interaction of a social group. If we deprive con-
sciousness of its semiotic, ideological content, it would have absolutely nothing
left. Consciousness can harbor only in the image, the word, the meaningful ges-
ture, and so forth. Outside such material, there remains the sheer physiological

act unilluminated by consciousness, i.e., without having Itght shed on it, without
having meaning given to it, by signs.

All that has been said above jeads to the following methodological conclusion:
the study of ideologies does not depend on psychology to any extent and need
not be grounded in it. As we shall see in greater detail in a later chapter, it is
rather the reverse: objective psychology must be grounded in the study of ideol-
ogies. The reality of ideclogical phenomena is the objective reality of socia! signs.
The laws of this reality are the laws of semiotic communication and are directly
determined by the total aggregate of social and economic laws. Ideological reality
is the immediate superstructure over the economic basis, Individual conscious-

Wlth our prellmmary argument dlsengaglng ideological phenomena and their
regulatedness from individual conscicusness, we tie them in all the more firmly
with conditions and forms of social communication. The reality of the sign is
wholly a matter determined by that communication. After all, the existence of
the sign is nothing but the materialization of that communication. Such is the
nature of al! ideological signs.

But nowhere does this semiotic quality and the continuous, comprehensive
role of social communication as conditioning factor appear so clearly and fully
expressed as in language. The word is the ideological phenomenon par excellence,
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The entire reality of the word is wholly absorbed in its function of being a
sign. A word contains nothing that is indifferent to this function, nothing that
would not have been engendered by it. A word is the purest and most sensitive
medium of social intercourse,

This indicatory, representative power of the word as an ideological phenom-
enon and the exceptional distinctiveness of its semiotic structure would already
furnish reason enough for advancing the word to a prime position in the study of
ideologies. It is precisely in the material of the word that the basic, general-ideol-
ogical forms of semiotic communication could best be revealed.
sign bm;dalptlon g neutra! s:gn Every other klnd of seml_otlc _materlal is
specialized for some particular field of ideological creativity. Each field possesses
its own ideological material and formulates signs and symbols specific_to itself
and not applicable in other fields. In these instances, a sign is created by some
specific ideological function and remains inseparable from it. A ward, in con-

“triist, is neutral with respect to any specific ideological function. It can carry out
ideclogical functions of any kind—scientific, aesthetic, ethical, religious.

Moreover, there is that immense area of ideological communication that can-
not be pinned down to any one ideological sphere: the area of communication
in hurman fife, human behavior. This kind of communication is extraordinarily
rich and important. On cne side, it links up directly with the processes of pro-
duction; on the other, it is tangent to the spheres of the various specialized and
fully fledged ideologies. In the following chapter, we shall speak in greater detail
of this special area of behavioral, or life, ideology. For the time being, we shall
take note of the fact that the material of behavioral communication is preemi-
nently the word. The locale of so-called conversational language and its forms is
precisely here, in the area of behavioral ideology.

One other property belongs to the word that is of the highest order of im-
portance and is what makes the word the primary medium of the individual con-
sciousness. Although the reality of the word, as is true of any sign, resides be-
tween Indwlduals, a word _at the same time, is produced by the individual or-

ganlsm 5 OWN means wnhout recourse to any equipment or any other kmd of
extra.cmnoreai materlal “This has determined the role of word as the semiotic
material of Inner life—of consciousness {inner speech}. Indeed, the consciousness
could have developed only by having at its disposal material that was pllab[e and
expressible by bodily means, And the word was exactiy that kind of material,
The word is available as the sign for, so to speak, inner employment: it can func-
tion as a sign in a state short of outward expression. For this reason, the problem
of individual consciousness as the inner word (as an inner sign in general) be-
comes one of the most vital problems in philosophy of language.

It is clear, from the very start, that this problem cannot be properly ap-

proached by resorting to the usual concept of word and language as worked out

-,


smkalte

smkalte

smkalte

smkalte


Chap. 1] Study of Ideologies 15

medium of consc:ousness can be be understood.

It is owing to this exclusive role of the word as the medium of consciousness
that the word functions as an essential ingredient accompanying alf ideological
creativity whatsoever. The word accompanies and comments gn each and every
ideological act. The processes of understandmg any |de0I0g|caI phenomenon at
all {be it a picture, a piece of music, a ritual, or an act of human cond uct) cannot
operate without the participation of inner speech. All manifestations of idecl-
oglcal creativity—all ather nonverbal signs—are bathed by, suspended in, and can-
not be entirely _g_egated or divorced from the element of speech,

This does not mean, of course, that the word may supplant any other ideol-

ogical sign. None of the fundamental, spec:flc ideological signs is replacable
wholly by words. It is ultimately impossible to convey a musical compositicn or
pictorial image adequately in words, Words cannot wholly substitute for a reli-
gious ritual; not is there any really adequate verbal substitute for even the sim-
plest gesture in human behavior, To deny this would lead to the most banal
rationalism and simplisticism. Nonetheless, at the very same time, every single
one of these ideological signs, though not supplantabie by words, has support in
and is accompanied by words, just as is the case with singing and its musical ac-
companiment,

No _cultural sign, once taken in and given meaning, remains in isolation:
becomes part of the unity of r}“?elverbaﬂy constituted consciousness. It is in the
capacity of the consciousness to find verbal access to it. Thus, as it were, spread-
ing ripples of verbal responses and resonances form around each and cvery ideol-
ogical sign. Every ideological refraction of existence in process of generation, no
matter what the nature of its significant material, is accompanied by ideofogical
refraction in word as an obligatory concominant phenomenon. Word is present
in each and every act of understanding and in each and every act of interpreta-
tion,

All of the properties of word we have examined—its semiotic purity, its ideol-
ogical neutrality, its involvement in behavioral communication, its ability to be-
come an inner word and, finally, its obligatory presence, as an accompanyving
phenomenon, in any conscious act—all these properties make the word the fun-
damental object of the study of ideclogies. The laws of the ideclogical refraction
of existence in signs and in consciousness, its forms and mechanics, must be
studied in the material of the word, first of all. The only possible way of bringing
the Marxist sociological method to bear on all the profundities and subtleties of
“immanent” ideclogical structures is to operate from the basis of the philosophy
of language as the philosophy of the ideologicat sign. And that basis must be de-
vised and efaborated by Marxism itself,
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CHAPTER 2

Concerning the Relationship of
the Basis and Superstructures

inadmissibility of the category of mechanistic causality in the
study of ideologies. The generative process of society and the
generative process of the word, The semiotic expression of so-
cial psychology. The problem of behavioral speech genres,
Forms of social intercourse and forms of signs, The theme of a
sign. The class struggle and the dialectics of signs. Conclusions.

The problem of the relationship of basis and superstructures—one of the fun-
damental problems of Marxism—is closely linked with questions of philesophy
of language at a number of crucial points and could benefit considerably from
a solution to those questions or even just from treatment of them to some ap-
preciable extent and depth.

i When the question is pased as to how the basis determines ideology, the
| answer given is: cqusally; which is true enough, but also far too general and there-
{_fore ambiguous.

If what is meant by causality is mechanical causality (as causality has been
and still is understood and defined by the positivistic representatives of natural
scientific thought), then this answer would be essentially incorrect and contra-
dictory to the very fundaments of dialectal materialism.,

The range of application for the categories of mechanical causality is extreme-
ly narrow, and even within the natural sciences themselves it grows constantly
narrower the further and more deeply dialectics takes hold in the basic princi-
ples of these sciences. As regards the fundamental problems of historical ma-
terialism and of the study of ideologies altogether, the applicability of so inert
a category as that of mechanical causality is simply out of the question.

No cognitive value whatever adheres to the establishment of a connection
between the basis and some isolated fact torn from the unity and integrity of its

17
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ideological context. It is essential above all to determine the meaning of any,
given ideological change in the context of ideology appropriate to it, seeing that
every domain of ideology is a unified whole which reacts with its entire consti-
tution to a change in the basis. Therefore, any explanation must preserve aif the
qualitative differences between interacting domains and must trace all the vari-
ous stages through which a change travels. Oniy on this condition will analysis
result, not in a mere outward conjunction of two adventitious facts belonging

to different levels of things, but in the process of the actual dialectical genera-
tion of society, a process which emerges from the hasis and comes to completion
in the superstructures.

If the specific nature of the semiotic-ideclogical material is ignored, the ideo-
logical phenomenon studied undergoes simplification, Either only its rational-
istic aspect, its content side, is noted and explained (for example, the direct,
referential sense of an artistic image, such as “*Rudin as superflous man™), and
then that aspect is correlated with the basis (e.g., the gentry class degenerates;
hence the ‘‘superflous man'' in literature}; of, oppositely, only the outward,
technical aspect of the ideological phenomenon is singled out (e.g., some tech-
nicality in building construction or in the chemistry of coloring materials} and
then this aspect is derived directly from the technological level of production.

Both these ways of deriving ideology from the basis miss the real essence of
an ideological phenomenon. Even if the correspondence established is correct,
even if it is true that “superfluous men’ did appear in literature in connection
with the breakdown of the ecenomic structure of the gentry, still, for one thing,
it does not at all follow that related economic upsets mechanically cause *'super-
fluous men™ to be produced on the pages of a novel {the absurdity of such a
claim is perfectiy obvious); for anather thing, the correspondence established
itself remains without any cognitive value until both the specific role of the
“superfluous man"* in the artistic structure of the novet and the specific role of
the novel in social life as a whole are elucidated.

Surely it must be clear that between changes in the economic state of affairs
and the appearance of the “superflucus man" in the novel stretches a long, long
road that crosses a number of qualitatively different domains, each with its own
specific set of laws and its own specific characteristics. Surely it must be clear
that the "“superfluous man"” did not appear in the navel in any way independent
of and uncoennected with other elements of the novel, but that, on the contrary,
the whole novel, as a single organic unity subject to its own specific laws, under-
went restructuring, and that, consequently, all its other elements—its composi-
tion, styte, etc.—also underwent restructuring. And what is more, this organic
restructuring of the novel came about in close connection with changes in the
whole field of literature, as well.

The problem of the interrelationship of the basis and superstructures—a prob-
lem of exceptional complexity, requiring enormous amounts of preliminary data
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for its productive treatment—can be elucidated to a significant degree through
the materia! of the word,

 Looked at from the angle of aur concerns, the essence of this problem comes
down to ow actual existence (the basis} determines sign and fow sign reflects
and refracts existence in its process of generation,

The properties of the word as an ideological sign (propertics discussed in the
preceding chapter) are what make the word the most suitable material for view-
ing the whale of this problem in basic terms. What is important about the word
in this regard is not so much its sign purity as its socia/ ubiguity. The word is
implicated in literally each and every act or contact between people—in collab-
oration on the job, in ideological exchanges, in the chance contacts of ordinary
life, in political relationships, and so on. Countless ideological threads running
through all areas of social intercourse register effect in the word. It stands to
reason, then, that the word is the most sensitive index of social changes, and
what is more, of changcs still in the process of growth, still without definitive
shape and not as yet accomodated into aiready regularized and fully defined
ideological systems, The word is the medium in which occur the slow quanti-
tative accretions of those changes which have not yet achieved the status of a
new ideological quality, not yet produced a new and fully-fledged ideotogical
form. The word has the capacity to register al! the transitory, delicate, momen-
tary phases of social change.

That which has been termed “social psychology" and is considered, according
to Plexanov’s theory and by the majority of Marxists, as the transitional link
between the sociopolitical order and ideology in the narrow sense {science, art,
and the like), is, in its actual, material existence, verbo/ interaction. Removed
from this actual process of verbal communication and interaction {of semiotic
communication and interaction in general), social psychology would assume the
guise of a metaphysical or mythic concept—the “collective soul” or “collective
inner psyche,” the “spirit of the peaple,” etc

Social psychology in fact is not located anywhere withia {in the “souls” of
communicating subjects) but entirely and completely without—in the word, the
gesture, the act. There is nothing ieft unexpressed in it, nothing “inner” about
it—it is wholly on the outside, wholly brought out in exchanges, wholly taken
up in material, above all in the material of the word.

Production relations and the sociopolitical order shaped by those relations
determine the full range of verbal contacts between people, all the forms and
means of their verbal communication—at work, in political life, in ideological
creativity. In turn, from the conditions, forms, and types of verbal communica-
tion derive not only the forms but also the therhes_of speech performances

Social psychotogy is first and foremost an atmospheré made u up of muiti-
farious speech performances that engulf and wash over all persistent forms and
kinds of ideological creativity: unofficiai discussions, exchanges of opinion at
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the theater or a concert or at various types of social gatherings, purely chance
exchanges of words, one's manner of verbal reaction to happenings in one’s [ife
and daily existence, one’s inner-word manner of identifying oneself and identi-
fying one's position in society, and so on. Social psychology exists primarily in

2 wide variety of forms of the “utterance,” of little speech genres of internal  { -
and external kinds—things left completely unstudié_d__tho_tnﬁe"presént day. All

these speech performances, are, of course, joined with other types of semiotic
manifestation and interchange—with miming, gesturing, acting out, and the like.

All these forms of speech interchange operate in extremely close conrnection
with the conditions of the sacial situation in which they occur and exhibit an
extraordinary sensitivity to all fluctuations in the social atmosphere. And it is
here, in the inner workings of this verbally materialized social psychology, that the
barely noticeable shifts and changes that will fater find expression in fully fledged
ideclogical products accumulate.

From what has been said, it follows that social psychology must be studied
from two different viewpoints: first, from the viewpoint of content, i.e., the
themes pertinent to it at this or that moment in time; and second, from the view-
point of the forms and types of verbal communication in which the themes in
question are implemented (i.e., discussed, expressed, questioned, pondered over,
etc.)

Up till now the study of social psychology has restricted its task to the first
viewpoint only, concerning itself exclusively with definition of its thematic
makeup. Such being the case, the very question as to where documentation—the
concrete expressions—of this social psychology could be sought was not pesed
with full clarity. Here, too, concepts of ‘consciousness,” “psyche,” and “inner
life” played the sorry role of relieving one of the necessity to try to discover
clearly delineated material forms of expression of social psychology.

Meanwhile, this issue of concrete forms has significance of the highest order.
The point here has to do, of course, not with the sources of our knowiedge about
social psychology at some particular period {e.g., memairs, letters, literary works),
nor with the sources for our understanding of the “spirit of the age'' —the point
here has to do with the forms of concrete implementation of this spirit, that is,
precisely with the very forms of semiotic communication in human behavior,

A tvpology of these forms is one of the urgent tasks of Marxism. Later on, ip

connection with the problem of the ttterance and dialogue, we shall again touch

ypon the problem of speé(_:h_ggrlrgg. For the time being, let us take note at least
of the following,

Each period and each socia) group has had and has its own repertoire of speech
forms for ideological communication in human behavior, Each_set of cognate
forms;i.e., each behavioral speech genre, has its own correspanding set of themes.

An interiocking organic unity joins the form of communication {for example,
on-the-job communication of the strictly technical kind), the form of the utter-
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ance (the concise, businesslike statement} and its theme. Therefore, classification
of the forms of utterance must rely upon classification of the forms of verbal
communication, The latter are entirely determined by production relations and
the sociopolitical order. Were we to apply a more detailed analysis, we would see
what enormous significance belongs ta the hierarchical factor in the processes of
verbal interchange and what a powerful influence is exerted on forms of utter-
ance by the hierarchical organization of communication. Language etiquette,
speech tact, and other forms of adjusting an utterance to the hierarchical organi-
zation of society have tremendous importance in the process of devising the
basic behavioral genres.!

Every sign, as we know, is a construct between socially organized persons in
the process of their interaction. Therefore, the forms of signs are conditioned
above all by the social organization of the participants involved and also by the
immediate conditions of their intergction, When these forms change, so does
sign. And it should be one of the tasks of the study of ideologies to trace this
social life of the verbal sign. Only so approached can the problem of the relation-
ship between sign and existence find its concrete expression; only then will the
process of the causal shaping of the sign by existence stand out as a process of
genuine existence-to-sign transit, of genuine dialectical refraction of existence
in the sign,

To accomplish this task certain basic, methodological prerequisites must be
respected:

1, Ideology may not be divorced from the material reglity of sign (i.e., by
locating it in the “consciousness** or other vague and elusive regions);

2. The sign may not be divorced trom the concrete forms of social intercourse
(seeing that the sign is part of organized social intercourse and cannot exist, as
such, outside it, reverting to a mere physical artifact);

3. Communication and the forms of communication may not be divorced
from the material basis,

Every ideological sign—the verbal sign included—in coming about through the
process of social intercourse, is defined by the social purview of the given time
period and the given social group. So far, we have been speaking about the form
of the sign as shaped by the forms of social interaction. Now we shall deal with
its other aspect—the content of the sign and the evaluative accentuation that
accompanies all content.

Every stage in the development of a society has its own special and restricted
circle of items which alone have access to that society’s attention and which are

1. The problem of behavioral speech genres has only very recently become a topic of
discussion in linguistic and philosophical scholarship, One of the first serious attempts to
deal with these genres, though, to be sure, without any cleasly defined sociological orienta-
tion, is I-:iﬂ Spitzer’s ftalienische Umgangssprache, 1922, More will be said zbout Spitzer,
his predecessors, and colleagues later on.
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endowed with evaluative accentuation by that attention. Only items within that
circle will achieve sign formation and become objects in semiotic communication.
What determines this circle of items endowed with value accents?

In order for any item, from whatever domain of reality it may come, to enter
the social purview of the group and elicit ideological semiotic reaction, it must
be associated with the vital socioeconomic. prerequisites of the particular group’s
existence; it must somehow, even if only obliquely, make contact with the bases
of the group’s material life.

Individual choice under these circumstances, of course, can have no meaning
at all. The sign is a creation between individuals, a creation within a social milieu.
Therefore the item in question must first acquire interindividual significance,
and only then can it become an object for sign formation. In other words, only
that which has acquired social value can enter the world af ideology, take shape,
and establish TseIT There. T

For this reason, all ideological accents, despite their being produced by the
individual voice (as in the case of word) or, in any event, by the individual or-
ganism—all ideological accents are social accents, ones with claim to soc/a/ re-
cognition and, only thanks to that recognition, are made outward use of in ideol-
ogical material.

Let us agree to call the entity which becomes the object of a sign the theme
of the sign. Each fully fledged sign has its theme. And so, every verbal perfor-
mance has its theme.?

An ideological theme is always socially accentuated. Of course, all the social
accents of idéological themes make their way aiso into the individual conscious
ness {which, as we know, is ideological through and through) and there take on
the semblance of individual accents, since the individual consciousness assimi-
lates them as its own, However, the source of these accents is not the individua
consciousness. Accent, as such, is interindividual, The animal cry, the pure re-

* sponse to pain in the organism, is bereft of accent; it is a purely natural phenom-

enon. For such a cry, the social atmosphere is irrelevant, and therefore it does
not contain even the germ of sign formation.

The theme of an ideological sign and the form of an ideclogical sign are in-
extricably bound together and are separable only in the abstract. Ultimately, the
same set of forces and the same material prerequisites bring both the one and the

: ~ other to life.

indeed, the economic conditions that inaugurate a new element of reality
into the social purview, that make it socially meaningful and “interesting,” are
exactly the same conditions that create the forms of ideological communication

2. The relationship of theme to the semantics of individual words shall be dealt with in
greater detail in a later section of our study.
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{the cognitive, the artistic, the religious, and so on), which in turn shape the
forms of semiotic expression.

Thus, the themes and forms of ideological creativity emerge from the same
matrix and are in essence two sides of the same thing.

The process of incorporation into ideology--the birth of theme and birth of
form—is best followed out in the material of the word. | T his process of idéclog-"

“/I‘CE| generation is reflected two ways in language: poth in its large-scale, univer- '\
: sal- historical dimensions as studied by semantic paleontology, whlcﬁWdT_sT |
i | closed the incorporation of undifferentiated chunks of reality into the social '|
+ purview of prehistaric man, and in its s: small-scale dimensions as constituted with- /
iin the framework of contemporaneity, since, A we T(now the word sensatn:EIy/

reflects the slightest variations in sogial extstence, .

Existence reflected in sign is not merely reflected but refracted. How is this
refraction of existence in the ideclogical sign determined? By an intersecting of
differently oriented social interests within one and the same sign community,

i.e,, by the class struggle,

Class does not coincide with the sign community, i.e., with the community
which is the totality of users of the same set of signs for ideological communica-
tion. Thus various different classes will use one and the same language. As a re-
sult, differently oriented accents intersect in every ideological sign, Sign becomes ¥
an arena of the class struggle. o

This social mulftiaccentuality of the ideological sign is a very crucial aspect.
By and large, it is thanks to this intersecting of accents that a sign maintains its 4
vltallty_a_nd dynamism a_llrld the capacity for further development. A sign that has
been withdrawn from the pressures of the social struggle—which; so-to-speak,
crosses beyond the pale of the class struggle—_mgwtabLy loses force, degenerating
into allegory and becoming the object not of live social inteiligibility tut of-.
philological camprehension. The historical memory of mankind is full of such
worn out ideological signs incapable of serving as arenas for the clash of live
social accents. However, inasmuch as they are remembered by the philologist
and the historian, they may be said to retain the last glimmers of life.

The very same thing that makes the ideological sign vital and mutable is also,
however, that which makes it a refracting and distorting medium. The ruling
class strives to impart a supraclass, eternal character to the ideological sign, to
extinguish or drive inward the struggle between social value judgments which
occurs in it, to make the sign unlaccentu:ﬂ

In actual fact, each Ilvmg ideological sign has two faces, like Janus. Any cur-
rent curse word can become a word of praise, any current truth must inevitably
sound to many other people as the greatest lie. This inner dialectic quality of the
sigh comes out fully in the open only in times of social crises or revolutionary
changes. In the ordinary conditions of life, the contradiction embedded in every
ideological sign cannot emerge fully because the ideclogical sign in an established,
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dominant ideclogy is always somewhat reactionary and tries, as it were, to sta-
bilize the preceding factor in the dialectical flux of the social generative process,
so accentuating yesterday's truth as to make it appear today's. And that is what
is responsible for the refracting and distorting peculiarity of the ideological sign
within the dominant ideology.

This, then, is the picture of the problem of the relation of the basis to super-
structures, Qur concern with it has been limited to concretization of certain of
its aspects and elucidation of the direction and routes to be followed in a pro-
ductive treatment of it. We made a special point of the place phitosophy of lan-
guage has in that treatment, The material of the verbal sign allows one most fully
and easily to fallow out the continuity of the dialectical process of change, a
pracess which goes from the basis to superstructures. The category of mechanical
causality in explanations of ideological phenomena can most easily be surmounted

on the grounds of philosophy of language.
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